
We specialize in economic 
development branding and marketing 
for regions and rural communities.

We were hired to develop a branded 
identity for a new regional collaborative 
in northeastern Arizona. Lori Martinek 
held visioning workshops with 
more than 100 stakeholders in six 
communities, completed a SWOT 
assessment and created a strength-
based, future-focused branding strategy 
that produced the Real AZ Corridor 
brand in 2010.

We designed and built a gateway 
website for the Corridor, complete with 
links to each of the communities, a 
newsroom, video viewer, social media 
tools and an on-site blog.

The Real AZ Corridor became a 
model for successful regionalism. It 
was winner of the 2010 Governor’s 
Excellence Award for Innovative 
Economic Development.

We went on to develop a detailed Target 
Marketing Strategy which identified key 
sectors with strong economic growth 
potential in the Corridor. We produced 
a Regional Asset Inventory and 
developed branded communications 
that are putting the Real AZ Corridor in 
front of a global audience. 

A grant application that we wrote on the 
Corridor’s behalf produced an award 
from the Arizona Commerce Authority 
which has funded marketing projects in 
key sectors. 

Ask us how we can help you increase 
the visibility and impact of your 
economic or enterprise development 
initiative, effectively and affordably.                              
  — Lori Martinek, ED/c Partners
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Opportunity and Project Marketing
Full-color collaterals introduce the Real AZ 
Corridor and provide regularly updated 
information on projects in key sectors. They 
are featured online, in presentations and 
when responding to leads and inquiries.

E-Newsletter and Blog
A quarterly e-newsletter and an on-site WordPress 
blog keep subscribers and first-time visitors up to date 
on what’s happening -- or about to happen -- in the 
Real AZ Corridor.

Gateway Website
This WordPress-built 
website is the gateway 
to information on the 
counties and communities 
that make up the Real AZ 
Corridor and to news on 
emerging opportunities in 
high growth sectors. You 
can see it at 
www.realazcorridor.com

Branded Identity
The Real AZ Corridor 
brand puts the region’s 
strengths front and center: 
Resources, Energy, 
Access and Lifestyle. 
Action-oriented logos were 
also created for each of the 
Corridor communities to 
use in their marketing.



www.edcgrow.com    
Contact: Lori Martinek 

(623) 680-0806
ljm@edcgrow.com

Asset Inventory
We created a Regional Asset 
Inventory, which features 
composite information on the 
Real AZ Corridor and data on 
the individual counties (2) and 
communities (9). The Asset 
Inventory is featured online and 
included in lead response kits 
and with site information at the 
Corridor and community levels.

Potash Mining Sector Website, 
Strategy and Sector Profile

Potash Mining is one of four sectors 
which have been identified as having high 
growth potential in the Real AZ Corridor. 

We wrote a Sector Profile, developed a 
targeted Sector Marketing Strategy and 

designed and built a dedicated website that 
has become a go-to resource for business 
development and workforce opportunities. 

You can see it at www.azpotash.com.   

Future Forestry/Forest 
Management Sector Website, 
Strategy and Sector Profile
This is one of four sectors which 
have been identified as having 
strong job creation and economic 
growth potential in the Real AZ 
Corridor. We wrote a Sector 
Profile, developed a targeted 
Sector Marketing Strategy and 
designed and built a dedicated 
website that you can see at 
www.futureforestsector.com 

Community Websites
We designed and built 

dedicated economic 
development websites 

for several of the 
Real AZ Corridor 

communities, including 
Pinetop-Lakeside, 

Snowflake and Taylor.
All of the communities 

have dedicated 
pages on the 

Real AZ 
Corridor 
website.

Social Media Profiles
We created and post to the 

Corridor’s Facebook,Twitter and 
LinkedIN pages and maintain the 

REAL-TIme blog.


